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Are you ready to learn what your
consumers really think?

Linlilee-all orher concept testing tcu;_'hni.qucs, e Warmm
provides the unvarnished spinions of respondents who
provide immediare, instincrive feedback on how they
feel abour your product, concept or medium, element by
element, second by second.

Respondenes are recruited from Roy Morgan's Single Sonsce,
the world's largest consumer research database, o seflect

wour brand's specific mrger sudience. The Worm data can be
cros-referenced with established benchmarks including media
consumption. buying habis and acitdinal profiles,

by the second.”

How the worm worlks,

l:fm:m”}' berween 50 and 100 respondeses we seared

in The Worm Theatrctee. Each fills

in a questivnnaire which validares

the recruitment criteria and can
include a pre-knowledge questionnale
about vour market, vour brand and
COMMPErioss.

Each respondent has their own Worming Dal thar recosds
their responses (three dmes per second) and s
linked ra their demographic profile.

Each sestion beging with a bricfing by
the moderaror and raining via The
Warrnr Experience, @ 1en minuee

vidkeo that provides our analysts
with e Worm Benefmari,

The respondents then provide
CONTNIOUS [C5PONSCs 10 your
concepts and source materials.
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“No other research technique
can give you an honest gut
reaction like The Worm.”

Warm sespandents dont have o tick boses or select from The Worm often Fearures on welevision In
pre-determined answers on a questionmaire. They aren's Australia and overseas, particularly during
infuenced by ‘group leaders’ or athers’ opinions. And they election debates, providing voters” responses
don't become over-analytical pseudo ar directors, Their in real time o candidares” election speeches,

second-by-second responses are instincrive, almost unconscious. word-by-word

Rore Wiosgan
- b -

Your results are provided on CO ROM

and presented in the easily navigable Wor
Windows Software (see The Waenr Inrerface
ahove). The program links your sounce
material as video or sill picrures wich
selectable Wormr gra F|115,

e Conract Roy Margan
Research now fora free
demonstration CD or a
personalised presentation of The Worm,

r Morgan
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